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,'VE LOVED

GOLFPUNK FROM
THE START. IT’S
JUST A BRILLIANT
MAGAZINE!'" ...

golfpunk_mediadata

GOLFPUNK is the voice of the new generation of golfers who
won’t compromise on their choice of a favorite magazine -
just as they won’t compromise when purchasing
equipment or selecting a swing coach.

Our editors have the awareness for the most relevant
and entertaining stories, our photographers have the
eye for the most spectacular pictures and our equipment
specialists know exactly what works and what doesn’t.

than 100 issues.

Photography: Getty Images

... going strong for more

WWW.GOLFPUNK.DE



THE GOLFPUNK_TARGETGROUP

Self-confident, stylish and always
in control of the situation - in the
sport, in fashion, in pop culture.
GolfPunk readers know what they
want and where they can get i.
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THE GOLFPUNK_PERSONAS

SPORTS & FITNESS GLOBETROTTER_
GolfPunks are crazy about their Always in search of the best
sport, about music and about all golf course and new challenges
kinds of events. If they aren’t at — GolfPunk readers love to
home, they will be at the center of travel the world to find their
where something is happening. next golf adventure.
CAR ENTHUSIASTS _ ELEKTRONIGS-GEEK _
For GolfPunk readers a car is GolfPunks enjoy smartly analyzed data;
more than just a means they use social media and love photo-
for transportation. They are graphy and communication. High-tech
interested in function, comfort has become a permanent part of the
and design — as well as the golf world. Give a GolfPunk a new
future of mobility. gadget and she or he will be happy!
REAL ESTATE & DESIGN _ FASHIONISTA_
GolfPunk readers are stylish Our community focuses on
and self-conscious, and value style. Whether on or off the
real estate, elegant furniture course, GolfPunk readers set
and groundbreaking designs. new trends and standards in

fashion and lifestyle

Photography: Getty Images
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GOLFPUNK_NETWORK

Partner:

MAGAZINE

We focus on topics that matter

- all around the sport of golf,
like interviews with professio-
nals and golf celebrities, tips
and tricks for self-improvement,
surprising insights from the
world of golf, travel reports, and
of course, equipment tests.

SOCIAL MEDIA

GolfPunk.de is the home of
the digital world of golf. The
platform offers news, tips, and
services all around equipment,
golf courses, and events. Our
cooperation with our content
partner, GOLF.COM, gives our
readers a unique spectrum of
enjoyable and relevant topics.

Our social media engagement
is highly visible on platforms
like Instagram, Facebook, Tik-
Tok, and YouTube. Followers
receive exclusive insights into
the content of our internatio-
nal golf-world network.

DIGITAL
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NEWSLETTER

Thanks to our cooperation
with the US media platform
GOLF.COM we will be soon
offering regular and targe-

ted content from the world
of golf. This includes the
newest equipment trends
and, of course, the famous
top 100 lists of golf courses
around the world.

GolfPunk has always been more than just a print
magazine! With our digital offers, social media
appearences or events like the ECCO Golf Tour we are
at the perfect intersection for the young and modern
generation of golfers. These are your new customers
who are searching for fresh and authentic content
within a community of people with the same attitude.
Since 2024 we have the pleasure of sharing our new
status as an exclusive partner of the international
magazine golf.com. This partnership offers our
readers a completely new dimension regarding quality
and originality in the German-language content world.
This cooperation extends GolfPunk’s digital footprint
extensively, and we are stoked about it.
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[ "% MASTERS 2024 *
Golfplatz, Speisekarte
und Roty: Das musst du
Uber Augusta wissen

RICK, MIA & CO.

Sind Golf-Influencer
in der Lage, unseren
Sport zu entstauben?

THE_MAGAZINE

Authentic content, unconventionally
produced photo spreads and exclusive
interviews are what our readers love.
GolfPunk readers are a little bit different
than the typical golfer and demand a
magazine that fits them. Readers expect a
magazine on their level — and we deliver.

89%

Publication frequency Germany

6X/Year

Copy price

S -
, 1
MARCEL SIEM
Im Interview ibe
Hamburg-Comel r 4
bei der Europea .
PRINT CIRCULATION il
. Das Major in Pinehurst £5 S

ist ein gutes Pflaster fir

unsere Spieler

SOLD CIRCULATION

NELLY SCOTTIE

Switzerland KORDA®SCHEFFLER |
63.840

SIE SPIELEN WIE VON EINEM ANDEREN PLANETEN UND EILEN IM
GLEICHSCHRITT ZUM ERFOLG: WAS IST IHR ERFOLGSGEHEIMNIS?

Distribution

Kiosks, supermarkets, train

station bookstores, airports, (SN ™| H
golf courses, book stores,

gas stations, web shops,
special sales locations and 70/
subscriptions. 0 o

Austria
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Foto: Thomas Hoeffgen

MEDIA INFORMATION_PRINT

In addition to classic advertisements, we
also offer a wide range of special formats.
If you are requesting special advertising
formats that you can‘t find here, please

get in touch with us.

1/2025_MARCH

Deadline: 07.02.2025
Finalization: 14.02.2025
Supplement delivery: 21.02.2025

Release date: 07.03.2025

4/2025_JULY

Deadline: 30.05.2025
Finalization: 06.06.2025
Supplement delivery: 13.06.2025

Release date: 27.06.2025

2/2025_APRIL

Deadline: 07.03.2025
Finalization: 14.03.2025
Supplement delivery: 21.03.2025

Release date: 04.04.2025

5/2025_AUGUST

Deadline: 11.07.2025
Finalization: 18.07.2025
Supplement delivery: 25.07.2025

Release date: 08.08.2025

3/2025_MAY

Deadline: 18.04.2025
Finalization: 25.04.2025
Supplement delivery: 02.05.2025

Release date: 16.05.2025

6/2025_0CTOBER

Deadline: 12.09.2025
Finalization: 19.09.2025
Supplement delivery: 26.09.2025

Release date: 10.10.2025



NEWS_LETTER

The newsletter of GOLFPUNK supplies the community with the hottest and most entertaining news
from the world of golf. It gets sent out monthly to over ten thousand GOLFPUNK fans. Readers enjoy
current information on golf-clubs, bags, push carts, the coolest fashion items, and everything you
might possibly need for golfing. Innovative golf gadgets, the competitions that matter, the funniest
gossip from the golf scene, and the absolutely hottest travel destinations for golfing—this is all part
of the newsletter.

We offer our advertising customers various means of participation and placement of their
advertisements, such as advertorials and native advertising with links. Please ask us about our
portfolio of opportunities.

Photography: Ruediger Meyer

golfpunk_mediadata

1/2025 JANUARY
Dispatch: 19.01.2025

2/2025 FEBRUARY
Dispatch: 16.02.2025

3/2025 MARCH
Dispatch: 15.03.2025

4/2025 APRIL
Dispatch: 12.04.2025

5/2025 MAY
Dispatch: 17.05.2025

06/2025 JUNE
Dispatch: 14.06.2025

7/2025 JULY
Dispatch: 19.07.2025

8/2025 AUGUST
Dispatch: 23.08.2025

9/2025 SEPTEMBER
Dispatch: 20.09.2025

10/2025 OCTOBER
Dispatch: 18.10.2025

11/2025 NOVEMBER
Dispatch: 15.11.2025

12/2025 DECEMBER
Dispatch: 13.12.2025



ADVERTISEMENTS_PRINT

§
§

1/1 ADVERT
7.100 €

(Size: 230 mm x 300 mm +
3 mm Bleed each page)

—
—

1/2 ADVERT
3.900 €

(horizontal 230 mm x 149 mm or vertical
114 mm x 300 mm, 3 mm Bleed each page)

o

INSERTS

PRICE ON REQUEST

(at uncertain place)

golfpunk_mediadata

2/1 ADVERT
12.600 €

(Size: 460 mm x 300 mm +
3 mm Bleed each page)

—
—

1/3 ADVERT
2.700 €

(horizontal 230 mm x 100 mm or vertical
76 mm x 300 mm, 3 mm Bleed each page)

BOUND INSERTS

PRICE ON REQUEST

2/1 ADVERT U2 +P. 3
14.500 €

(Size: 460 mm x 300 mm +
3 mm Bleed each page,
5 mm trimm)

1/4 ADVERT
2.100 €

(horizontal 230 mm x 76 mm or vertical
57 mm x 300 mm, 3 mm Bleed each page)

TIP-ON SAMPLE
PRICE ON REQUEST

(additional costs for carrier display)
up to 10 grams; further grammages
on request

1/1 ADVERT U4
8.500 €
(Size: 230 mm x 300 mm +
3 mm Bleed each page)

R —
R —

TIP-IN
PRICE ON REQUEST

(4 pages, more pages on request
(plus costs for carrier announcement)

BANDEROLE
PRICE ON REQUEST

1/1 ADVERT U2
7.800 €

(Size: 230 mm x 300 mm +
3 mm Bleed each page)

TIP-IN TIP-ON
PRICE ON REQUEST

GATEFOLD (4-PAGES)
PRICE ON REQUEST

10



WELL _
NETWORKED

MOBILE

TABLET

GOLFPUNK

QUICK HOOK PEOPLE TRAVEL TRAINING EQUIPMENT FEATURES MODE ABO VIDEOS

GOLFPUNK

oesror | 427

DEVICES
I 44%

SOCIAL MEDIA

Our network is complemented with

our social media channels where we
continuously increase our reach. We
would be happy to extend your reach at
GolfPunk and showcase your brand with
innovative ideas.

B 14%

@) 2052 | ) 12.291

ONLINE EDITION

Our slogan “The world is golf” puts multi-
media dynamically into the modern golf
scene. Besides news from the world of
golf, we present interviews with the pros
and all the information to current events
and tournaments. Trend and style-
aware golfers will find a rich source of
information for life on and off the green.
GolfPunk.de further presents detailed
travel stories and insights into the rich

FEATURED STORIES

?IXON

ERIK VAN RdOYEN§

IIIIIIII

GOLFSCHWUNG

golfpunk_mediadata

o MARTIN BORGMEIER §

n Jan Langenbein

5 3 - eutschlands bester Long Driver
= . . D in Texas gerade so etwas wie ei
Hollywood-Geschichte: Gemeins|

mit Bryson DeChambeau ist er unter die

Filmnroduzenten aeaanaen und dann wi

ﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ

history of the sport.

GOLFPUNK.DE

40K Uniques/Month 90K Impressions/Month

11



PROMOTIONAL_WAYS_ ONLINE

DISPLAY ADS _ CONTENT-MARKETING_

BIGSIZE BANNER
728 X 90 PX
19 € (TKP)

EPIC TAKEOVER
1700 X 450 PX
49 € (TKP)

DATA DELIVERY

BILLBOARD
970 X 250 PX
29 € (TKP)

HALF PAGE AD

300 X 600 PX
29 € (TKP)

The delivery of banners in GIF / JPEG for-
mat must be made no later than two days
before the start of the circuit.

golfpunk_mediadata

MEDIUM RECTANGLE
300 X 250 PX
19 € (TKP)

INTERSTITIAL AD
800 X 600 PX
49 € (TKP)

e Advertorials

e Sponsored Posts (Social Media)
e Video

e Guest articles

e Social Audio

e Listicles (Top 5 etc.)

Price on request

VIDEO ADS _

e Pre-Rolls/Mid-Rolls

e Length: max. 30 MB

e Dimensions: max. 1920 x
1080 px

Price: 79 € (TKP)

ARTICLE BRANDING_

e Logo integration into an article
e Dimensions: 90 x 25 px

Price: 900 €

INDIVIDUAL SOLUTIONS

Co-branded solutions are conceivable for
all types of advertising. In the same way,
content within our publishing house can
be used across all media. We are happy to
put together an individual offer.

12



PULSE_PUBLISHING

With BLOND, NYLON and GOLFPUNK, along
with the leading online platforms in the
action sport and lifestyle segment,
pulse publishing is the first stop when
addressing this active and trend-
oriented target group.

With over 3.000.000 impressions and
600.000 visitors per month, pulse
publishing provides the largest action-
sports network in the German-speaking
countries. The individual offers are
leaders in their respective segments,
and always leading the trend.

freedombmx

bicycle motocross magazine

FREEDOMBMX.DE

dirc

DIRTMOUNTAINBIKE.DE

SNOWBOARDERMBM.DE

golfpunk_mediadata

NYLON

NILONMAG.DE

RCDE

ROADCYCLINGDE
ROADCYLING.DE

surfers

SURFERSMAG.DE

BLONDE

BLONDE.DE

explore

MAGATIINE

EXPLORE-MAGAZINE.DE

GOLFPUNK

GOLFPUNK.DE

skate
showboarder oard

MONSTER BACKSIDE MAGAZINE

MONSTER SKATEBOARD MAGAZINE

SKATEBOARDMSM.DE

SKIING.DE

mora)

MOTOXONLINE.DE

Pulse Publishing belongs to the most
successful brand marketers for this
young and active target group. With the
proximity to athletes and influencers of
the various sports, we know what makes
a brand successful in the market.

We offer the perfect place for your
authentic presentation of your brand.

Our writers and employees are the
guarantee for competency and authen-
ticity. Their stories and tales are not only
written but alive. Believable, competent
and relevant content contributes to the
lifestyle and passion of the users.

13



1. APPLICABILITY _

These terms and conditions apply to all advertisement orders and for all orders for inserts, stickers, bound-in supple-
ments, glued-in inserts and other technically special formats and ad-formats as well as online advertising. The validi-
ty of any general terms and conditions statements of the Customer is excluded in all cases, including if the Customer

has sent such terms and conditions to pulse or such terms and conditions are known to pulse.

2.0RDER CONFIRMATION _

2.1. ,Order” is defined by these terms and conditions as a contract over the publishing of one or several advertise-
ments in a printed issue or in any of the Internet pages operated by pulse pushing for the purpose of distribution.

2.2. Offers by pulse publishing are subject to change. The order becomes binding with the written confirmation by pul-
se publication or by fulfilment of the order. Verbal or agreements based on telephone conversations are considered
non-binding discussion, as long as not in written form and confirmed. Written form is fulfilled in transmission by Fax
or Email.

2.3. Orders for advertisements or foreign supplements that are intended to be published in specific issues or at speci-
fic placements in the printed brochure or magazine must be delivered early enough that the publisher can inform the
Gustomer before the deadline that the order is can not be fulfilled in the way intended. pulse accepts orders under the
provision that the order is fulfilled, including when pulse publishing does not explicitly indicate when accepting the
order. Categorized advertisements will be printed in their category without further agreement.

2.4. pulse publishing reserves the right to deny orders, including individual orders in a subscription or series of or-
ders, if any content violates or breaches the law, ordinances, official impositions or public morals or if publication
would be unacceptable for pulse publishing. This also applies when pulse publishing has already accepted the order,
which in hindsight would not fulfil the provisions above. Insert orders are only binding after presentation of a sample
of the insert and written confirmation by pulse publishing.

2.5. No guarantee by pulse is offered for specific placement in specific issues - except if the Customer has explicitly
made the booking dependant on the specific placement/issue AND pulse publishing has confirmed the request. pulse
publishing reserves the right to withdraw from its obligation of a specific placement/issue if circumstances such as a
change in the size of the issue or issue specifics change; the Customer may only withdraw such agreed upon adverti-

sements only until the advertisement deadline for the specific issue.

3. RESPONSIBILITIES OF THE CUSTOMER _

3.1. The Customer must ensure that all required documents for printing, inserts, information, data, files and all other
required material is delivered in-time, complete, error-free and in accordance with all contractual agreements; fur-
ther, the advertisement must be suited for the use intended, especially for online advertisements and the relevant
screen display, the surrounding and the size. The risk of delivery of the materials including the proofs is with the Cus-
tomer, except if explicitly agreed upon; such materials must fulfil the technical requirements of pulse publishing. For
the format chosen, advertisement materials must correspond precisely to the current requirements given by pulse pu-
blishing. pulse publishing guarantees the usual print quality for the titles booked, within the constraints defined by
print quality of the specific title.

3.2. The responsibility for the correct data transmission and the costs for data or samples that have to be created or
manipulated or worked upon lies with the Customer. The Customer is responsible for transmission of digital material
free of any damaging code such as computer viruses, worms, Trojans etc. and any other damaging sources. If a file is
damaged or infected pulse publishing will not use this file and for purposes of damage prevention delete the file; in
no case may damage compensation be claimed. pulse publishing reserves the right to claim damage compensation

against the Customer in the case damages have occurred from such sources.

golfpunk_mediadata

TERMS AND CONDITIONS _

3.3. The Customer authorizes pulse publishing to acquire, to work upon or to implement anything necessary including
printing materials, drafts, illustrations, lithography, translation and anything similar and also any requirements com-
municated by the Customer; these orders will be in the name of the Customer and the invoice will be for the Customer.
3.4. The Customer is solely responsible for the lawfulness of all of the advertising materials and for all the linked offers
and for all the products advertised for. The Customer assures with placement of the order that the advertising materials
delivered including the products or services advertised for are in accordance with current law of the Federal Republic
of Germany, especially with any laws criminal law, any law, and any other ordinance for the protection of youth (e.g.
Jugendschutzgesetz, Jugendmedienschutzstaatsvertrag), and any law for consumer protection (e.g. Telekommunikati-
onsgesetz, Telemediengesetz), and any other laws (e.g. Urheberrechtsgesetz, Gesetz gegen den unlauteren Wettbewerb
(UWG), etc.), and also do not breach public morality.

3.5. The Customer grants pulse publishing all rights to publishing the advertisement in online and offline media of eve-
ry kind; the rights include copyrights, ancillary copyright, right of use, and all other rights, including the right to copy,
disseminate, transmit, broadcast, save, save in databases for all for such extent as required to complete the order. pul-
se publishing also receives the right to change any document, but limited to what is technically and editorially neces-
sary. The aforementioned rights are not limited to any geographical region and entitle pulse publishing to publish with
any known technical procedure and in any known form of online- and offline media. The aforementioned rights include
the right to advertise, including cost-free advertising, by printing, by sending and or any other presentation for the pur-

pose of self-advertisement, e.g. for an archive or for a presentation.

4. CONTENT OF THE ADVERTISEMENT _

4.1. Advertisements that cannot be recognized as such because of their editorial design will be marked with the word
»Anzeige“ or ,Advertisement*“ by pulse publishing.

4.2. The online platforms where advertising on platforms of pulse publishing refers to, the Customer is obliged to make
sure that no software is used/installed/made available to the user where any transmission protocols or calls to 0900
phone numbers or any other number group is initiated without express consent of the user; also, no permanent chan-
ges in the transmission settings of the user may be made (so called autodialers).

4.3. If the Customer is using any services (e.g. numbers such as 0900, 0137, 0180, 012 or other) that the end-user en-
counters or if the Customer advertises any such information services via pulse publishing, all target pages of ads pu-
blished on pulse publishing pages must be marked in compliance with §66a TKG and be conform to the rules of §66b ff.
TKG (Telekomunikationsgesetz).

4.4. The Customer ensures at the time of placement of order that the Customer owns all applicable rights on the con-
tent.

4.5. The Customer releases pulse publishing and all of its representatives and agents with regard to the advertising or-
der of all responsibilities and claims of third parties, which would arise from breach of laws or ordinances or agree-
ments of this contract, especially with regard to the published advertisement. The Customer further releases pulse pu-
blishing from the appropriate costs of prosecution or legal procedure. The Customer is obliged to support pulse publi-
shing with information and documents for any legal defence as necessary.The enforcement of any other claims remains
reserved.

4.6. pulse publishing remains entitled to delete or block any illegal, deficient or otherwise flawed advertisement, even
after publication of the advertisement. The Customer is obliged to block access to such content, within reasonable
technical means that pulse publishing deems faulty or illegal. This applies especially in the case where pulse publi-

shing can not block the content.

5. MOVING ADVERTISEMENTS _

Advertisements must be put in publication within one year after contract formation. The Customer has -independently
of the above clause- the right to move an advertisement from one issue to another issue date, but only 14 days before
the deadline of the issue where the content is to be moved from. Advertisement orders that are moved or cancelled af-
ter this period before the deadline will be invoiced fully. The individual deadline dates are part of the Media Data pu-

blished yearly by pulse publishing; the Customer must check the individual deadlines for each applicable issue.

6. RIGHTS AND DUTIES OF PULSE PUBLISHING_

6.1. pulse publishing will publish the advertisement in the media for the booked period.

6.2. Online advertisements will only be placed in agreed upon positions. If the position has not been determined, the
placement will be chosen by pulse publishing with as much consideration as possible of the assumed interests of the
Customer. The Customer may not claim the same positioning of the advertisement for a later advertisement that has
been placed a period of time later.

6.3. pulse publishing is entitled and has the right to deliver partial services.

7. FURTHER PAYMENT CONDITIONS _

7.1. If no specific size regulations are given, the invoice will be calculated according to the actual und usual print size
of the advertisement. If the client supplies any data, draft or other material for advertisements larger than the pre-ag-
reed advertisement size, then the client owes the usual price for the larger advertisement, as long as it is not possible
for pulse publishing to print the advertisement on the basis of the pre-contracted size. In the other case, when specific
data, draft order material is delivered by the client for a smaller than agreed-upon size, the client may only claim the
publishing of the smaller ad, but not the deduction of the pre-agreed charge. In this case, pulse publishing will attempt
to print the ad in the pre-contracted size if possible.

7.2. Unless otherwise expressly stated, all prices are plus the respective statutory VAT. Price changes (price reductions,
changes in the discount, price increases) are valid from the date the current or new price lists, this also applies to cur-
rent advertisements and other contracts.

7.3. Invoices shall be paid within 14 days after the invoice date to the full amount, except if the customer has not paid
in advance or a different payment period has been agreed upon. Contracting Partners who have their headquarters ab-
road are liable to pay advance with order placement unless otherwise agreed. Relevant to compliance with the deadline
is the receipt of the amount paid for pulse publishing. Payments are credited only in the order of § 366 Il BGB and the
Customer waives applicability - if legally permissible - of any other provisions. Any discounts for early payment will
only be granted based on the price list, a general discount grant is not permitted.

7.4. If payment pursuant to section 7.3. is later than the payment deadline then pulse publishing is entitled to interest
at the rate of 14.5% as well as a refund of any other damages; in the case of non-merchants this applies after default
begins. The customer may prove a lower rate of compensation. In case of exceeding payment deadlines, pulse publi-
shing may stop presentation of advertisement and processing of any open orders until the full payment of all open in-
voices has been fulfilled including payments for future booked orders.

7.5. In case of doubts about the solvency of the customer pulse publishing is entitled to revoking further dissemination
of the publication and any other advertising material, regardless of the originally agreed payment of advance payments
and the settlement of outstanding amounts.

7.6. Agencies that order in their own name, but for which third party ads appear, release their corresponding claims
against their contractors to pulse publishing, up to the total amount of all liabilities of each existing liability to pulse
publishing. Agencies must communicate at the request of pulse publishing the names and addresses of their contract
partners and alert them of conveyance.

7.7. In addition to the invoice pulse publishing will provide y sample copy of the print order on request. If a sample can



not be obtained pulse publishing will provide a written certification instead. The obligation of pulse publishing for sto-

rage of printing materials ceases after the publication of the booked issue, except if a different agreement is made.

8. GUARANTEE _

8.1. pulse publishing guarantees the presentation of the advertisement in the agreed-upon media in the usual presen-
tation-quality.

8.2. If an individual order is not fulfilled due to reasons outside of the control of pulse publishing the Customer must -
without regard to any further legal obligations-pay the difference between the granted and the real usage. The obligati-
on to pay this additional payment ceases only in the case that failure to fulfil the individual order is because of force
majeure, which lies in the risk of pulse publishing.

8.3. In the case of insufficient quality of the advertisement placement in the advertisement media the Customer has
the right to claim amendment and later improvement or the placement of a correct compensational advertisement, but
only to the extent that the intention of the advertisement is impaired. If the compensational advertisement fails or is
unacceptable the Customer has the right to reduce payment, or to receive replacement of the direct damage, or may re-
sign. In the case of minor shortcomings resignation is excluded.

8.4. If any shortcomings in the quality of the presentation -or any other shortcomings that lie in the responsibility of
pulse publishing- are not apparent for pulse publishing, then the Customer does not have the right to any claims for
deficient publication. The same applies to repeated presentations of advertisement with shortcomings if the Customer
has not made notice of the failure before the next presentation begins. Apparent shortcomings must be indicated wit-
hin 3 days after the first publication by the Customer; after this deadline no warranty may be exercised.

8.5. If the presentation of the advertisement order is not possible, due to editorial reasons, technical reasons, force ma-
jeure, due to legal ordinances or any other reasons, then the presentation of the advertisement will be moved to an ear-
lier time or to a later time. Only if it is not a negligible movement the Customer will be informed. The notification will be
communicated before the movement of the advertisement, but only if this is timely realistically possible.

8.6. The same applies to the situation where the advertisement is presented in a different placement than agreed upon,
in which case the Customer will be informed.

8.7. As long as the Customer doesn‘t respond within 5 working days to the movement of the presentation of the order
or to the placement in a different place, pulse publishing will understand this as an agreement. If the Customer objects
to the suggested timing-adjustment, a later presentation or presentation in a different placement, then the Customer
may claim the refund for any outstanding services beyond what has already been delivered. Further claims are exclu-
ded.

8.8. GComplaints must be filed within two weeks after receiving the invoice and supporting proof, except if the shortco-
ming is obvious. Any right for reduction of payment is excluded, as is the right to receive a replacement advertisement,
if the Customer fails to deliver printing materials, proofs or any other material required for a faultless presentation of
the advertisement either in part or full or not in time or with technical shortcomings. The Customer has no right to any
claims due to shortcomings in the advertisement or decreased quality if the shortcoming of the printing materials was
not immediately visible and the shortcoming appears during the printing process. This also applies if a proof was pre-
sent on which the shortcoming was not visible. Delivery of more than two colour submittals, delivery not in time or the
request of changing the printing or colours that differs from the print submittals may have effects on placement and
print quality - these do not incur any right to claim of reimbursement. The Customer must reimburse any increased
costs due to these issues to pulse publishing.

8.9. All exclusion of liability and limitation of liability in accordance with this contract do not apply if pulse publishing
(a) is alleged with intention or act of gross negligence, or in the cases of (b) of injury of life, the body or the health of

people, (c) during acquisition of delivery- or guarantee of quality, (d) with malicious deception or concealment and (e)

golfpunk_mediadata

TERMS AND CONDITIONS _

in the case of claims because of product liability. Beyond this, in commercial transaction pulse publishing is not liable

for gross negligence.

9. DATA PROTECTION_

9.1. Both parties are themselves responsible for compliance to all rules, laws and regulations regarding data protecti-
on.

9.2. The Customer is liable to only use data and user data it receives from pulse publishing within fulfilment of this
contract for the purposes of this contract; further, the Customer agrees to delete all of this data at the end of the con-
tract; such deletion must adhere to the rules of appropriate law; further, the Customer must show pulse publishing evi-

dence if requested.

10. FINAL PROVISIONS _

10.1. pulse publishing has the right to name the Customer by its name and its logo as a reference client; pulse publi-
shing has the right to name the campaign by its name and its logo as a reference campaign; the Customer may veto
such usage in explicit form.

10.2. Beyond section 10.1. both parties oblige and agree that all information that ins used in the context of the work re-
lated to this contract, be it of technical, financial or business nature, must be kept secret and in no case forwarded or
made available to any third party. It is not allowed for either party to use any of this information for any other purpose
than those agreed upon by the terms of this contract. This obligation continues after cessation of this contract.

10.3. Press releases or any other publication of the existence of this contract and the cooperation must be agreed upon
by pulse publishing before the publication of such press release. Agreement will only be made in explicit written form.
10.4. Changes made to these terms and conditions will be given to the Customer in written form. Such changes are as-
sumed to be agreed upon if the Customer does not object in written form within one month after the message or publi-
cation.

10.5. Transfer of rights or obligations from this contract to a third party by the Customer is only permitted after explicit
authorization by pulse publishing. This approval may not be withheld without strong reasons. pulse publishing may
transfer its rights and obligations from this contract at any time to another company that is connected to pulse publi-
shing according to §§ 15 ff. AktG.

10.6. In case of invalidity of any individual section or clause of these terms and conditions or the contract with the
Customer all other regulations continue to stay valid. The fully or partially invalid regulation shall be replaced with a
regulation that appropriates as best as possible the cause and thought in business of the invalid clause.

10.7. Additions to the contract as well as changes and subsidiary agreements require written form.

10.8. The place of fulfilment is the location of pulse publishing.

10.9. The place of jurisdiction as far as the Customer is a business entity, merchant, legal person of public law or pub-
lic-legal (6ffentlich-rechtlich) special fund under public law, or in the case of absence of place of jurisdiction, is al-
ways the location of pulse publishing.

10.10. German law applies and is in force. The applicability of the uniform law on the international sale of goods is ex-

cluded (CISG law).

Hamburg, January 1st, 2025
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DATA SUPPLY SPECIFICATION _

Via e-mail (up to 12 MB) or as a link to

advertising@golfpunk.de, via FTP: sending
the access data via e-mail or transmission
of the data to the ad server by agreement.

PROGRAMS _

Macintosh: InDesign CC, Photoshop CC,
lllustrator CC, Acrobat Including DC.

PC: only files converted as PDF, TIF or
JPG.

DATEIFORMAT _

We prefer data according to ISO 15930-4,
which corresponds to PDF / X-1a. Please
provide all pictures and fonts with reliable
data.

PRINTING PROFILES _

We use the following standard print profile
of FOGRA:

for cover: ISOCoated_v2_eci.ICC
e for content: ISOCoated v2 300 eci.ICC
You can download the profiles via:
WWWw.eci.org.

golfpunk_mediadata

FONTS_

All fonts used must be supplied. For vec-
tor graphics programs such as Freehand
or lllustrator, all fonts should be converted
to paths.

IMAGES _

All images and vector graphics must be
supported with open data.

e We work with a total color order of
320% and one point increase of 16%.

e Uploaded images should not be larger
than 130%, otherwise they can appear
pixelated.

e We print according to the FOGRA
sheet-set standard (pictures
semi-matt coated, content: sheet-set,
100 g / m2, almost wood-free).

Photography: Ruediger Meyer
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Photography: Ruediger Meyer

GOLORS_

For the documents, only Euroscale
colors may be used. Special colors such
as Pantone or HKS must be converted
accordingly. Special colors or shades
used by mixing Euroscale colors are not
possible, as special agreements are re-
quired. Details available on request. Low
tone variations are within the tolerance
range of the offset process.

SAFETY_

Unless otherwise agreed, all data deliver-
ies (except for FTP-distribution) require

a color-binding proof according to ISO /
FOGRA specifications. The proof is
created directly from the delivered data.

All other forms of printouts are used ex-
clusively for guaranteeing the control of
the data and, in the case of a complaint
cannot be regarded as binding proof. All
the documents published by pulse pub-
lishing GmbH should be considered as
copies and saved until the publication of
the magazine.

All data media and proofs are in
possession of pulse publishing GmbH.
No liability is assumed for any data-loss.

The advertisement price includes the
costs for processing and adaptation to
the printing of complete, error-free docu-
ments. Should we have to edit your data,
there is a need to pay 120 Euro plus the
legal VAT per hour for such artwork. The
post- processing fee is not discountable.

Pulse publishing GmbH reserves the right

to apply additional costs, in case of

non- compliance with one of the above
or in the case of unforeseeable difficulties
during the period necessary for proces-
sing of documents.

Disclaimer: If no contract proof is included,
the pulse publishing GmbH does not
accept any liability for incorrect reproduc-
tion in print.
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TEGCHNICAL SPECIFICATION _

Bigsize Banner 728 x 90 px 150 KB
Medium Rectangle 300 x 250 px 150 KB
Billboard Ad 970 x 250 px 250 KB
Half Page Ad 300 x 600 px 200 KB
Epic Takeover 1700 x 450 px 250 KB
Interstitial Ad 800 x 600 px 250 KB

VIDEO ADVERTISING_

To display video advertisements correctly
we require a source file in FLV format. You
may deliver your videos to us in the for-
mats MPEG or AVI, we will then transfer
them into the FLV format.

Delivery of video advertisement is also
possible in the VAST-URL format.
The maximum resolution of each video

may not be larger than 1920 x 1080 pixels.

If necessary, the video will be transferred
to the pillar-box format in the target size/
resolution.

golfpunk_mediadata

Photography: Getty Images
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REQUIREMENTS FOR THE USE OF
HTMLS ADVERTISING _

We support Adobe Edge and Swiffy formats,
among others. You may use as many graphic
images, CSS, JavaScript and other files as you
require. For each advertisement all files must be
placed in ONE folder:

e.g. werbung/Skyscraper/css/..., werbung/Skyscra-
per/js/...,werbung/Skyscraper/img/... .

For each advertisement only one HTML file is all-
owed, which functions as the actual advertisement.
This file must be placed above the other resource
files such as images, JS, CSS.

All files must be referenced relatively,

e.g. src = ,,css/myfile.css” .

Adobe Edge files must contain the following ClickTag
function:

clickTag(); window.open(,,http://www.zielseite.de“,”“
blank®);

OR: In the code of the advertisement HTML file you
may define a variable which will pass the target URL
to AdSpirit via macro. The variable may be later used
to open the window ( e.g. var zielseite = ,,%urlredi-
rect%°"“).

Please send us your HTML 5 advertisements as a ZIP
file.




ONTACT_

PULSE
PUBLISHING

PULSE PUBLISHING GMBH
LOKSTEDTER WEG 50
20251 HAMBURG

HEAD OF MARKETING GOLFPUNK

MIKE RENTSCH

+49 (0)40-5700267-12
+49 (0)172 68277 33
mike.rentsch@golfpunk.de

SALES & MARKETING

CORNELIA GOBEL
+49 (0)40-57 00267-20
cornelia.goebel@pulsepublishing.de

ONLINE

WILLIAM GOTHE

william.gothe@pulsepublishing.de
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